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Out of the box geomarketing

RegioGraph 2012 is the premium solution
for your:

A market & customer analyses
A sales territory and external sales force optimization

A location planning
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Import your data, such as your ssun | Customer locations
. Belgique-Belgic rep_resent:atlve
customer locations. assignment

. @® Centre (251)
¢ Nord (266)

An import wizard makes this @U@f S @ ouest (189)
L o ABims @ Sud (240)
very quick and easy. % tumover contribution

e > £€6,000 (183)
@® > €38,000 (167)

. > €9,700 (28)

At a glance, you'll be able to
distinguish your customers
according to:
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A reglonal aSS|gn ent 2| 932, 78660 |ABLIS AL L] B Schweiz / Suisse / Svizzera

3 575" 57560 ABRESCHVILLER RUE DE LA GARE B
4 275" 33690 ACIGNE 19 RUE DE RENNES 64 C
5 1010” 08300  ACY ROMANCE RUE DES MARLIS 422 ¢
5 1247 47000 AGEN 10 RUE PAUL ARIO 6203 B e
7 284" 13090  AIX EN PROVENCE 2 ALL DES INFORMATICIENS 7828 B
5 132" 87700 AIXESUR VIENNE 1 RUE JEANNE D ALBRET 385 ¢
3 319" 81000  ALBI 205 RTE DE MILLAU 6618 B
10 6137 82350  ALBIAS 720 RTE DE NEGREPELISSE 697 ¢
il 10s2” 74540  ALBY SUR CHERAN ZA DES CHAMPS DE LA PIERRE 9725 A
12 167 94140  ALFORTVILLE 11 RUE MARCEL SEMBAT 2782 C
13 7597 79130 ALLONNE L AUBERTIERE 6305 B
14 2767 0000  AMIENS 19 RUE DES OTAGES 2392
15 5257 68770  AMMERSCHWIHR 5 RUE DE L AIGLE 2400 A
16 864" 63420 AMPUIS PETITE RUE DU PORT 1879 ¢
17 706" 44150  ANCENIS BD PASTEUR 6778 B
16 554" 47170 ANDIRAN MOULIN D ANDIRAN 5164 B
19 6207 49100 ANGERS 8 PLDU RALLIEMENT 2114 A
20 2897 43000  ANGERS 2 BD DE L INDUSTRIE %07 ¢
B2l 236" 64600 ANGLET 2 AV DE LA BUTTE AUX CAILLES 2973 C
22 596° 16000 ANGOULEME RUE DE ST MICHEL A ANGOULEME 7505 B
73 224" 74340 ANNECY LEVIEUX 15 RUE DU PRE FAUCON 1415 ¢
24 117" 74100  ANNEMASSE 1 RUE DE L INDUSTRIE 9378 A
5 473" 26140  ANNEYRON 4 RUE SAINT DIDIER %2
26 641" 39600 ARBOIS 83 AV PASTEUR 2254  C
7 860" 24590  ARCHIGNAC PEGOUY 7236 B
% 539" 10700  ARCIS SUR AUBE RTE D ORMES 1209 ¢
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GfK GeoMarketing

Geocode an unlimited quantity
of address data at the street
level.

H Prague, Ma Pirkopel| [ E

Use the search field to find any
location on the map.
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i; Customer locations (A/B/C classification)

9 A-customer 9 B-customer Q C-customer




GfK GeoMarketing

RegioGraph 2012 includes
detailed market data on
potential.

Belglal,nﬁ;gelglé 2{

Regional purchasing power
in France

Use this data to extract
information on every
municipality or postcode,
including:

Bourgogne

#

Fr@nChe-@omté

A number of inhabitants
A households
A GfK Purchasing Power

Hone in on your target groups
and compare your turnover
with the available market
potential.

GfK purchasing power index |
per 5-digit postcode area
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GfK GeoMarketing

RegioGraph lets you visualize
your territory structure.

The software displays your
territories and automatically
aggregates turnover and
customer data on a per
territory basis.

You can visualize this
informaiton in a number of
ways — for example, with pie
charts.
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Kielce territory |
Turnover: € 111,000

Opole territory
Turnover: € 179,095



Easily illuminate strengths and
weaknesses in your market.

Compare your turnover results with
the available market potential.

For example, the portfolio analysis
reveals the performance of each
territory.
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